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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT.

BACHELOR OF COMMERCE
SEMESTER- 1T
SUBJECT: ECONOMICS
MINOR PAPER-2 : MANAGERIAL ECONOMICS
SYLLABUS
(Effective from 2023-24 as per NEP-2020)
Credit: 4

Course Objectives:

This course aims to familiarize students with behaviour of firms under different markets, evaluate

investment proposals and price their key inputs under prevailing economic scenarios.
Course Outcomes:

In the end of this course, students shall be able to take following economic decisions.

1
2
3.

Output and pricing decisions under various types of market.
Evaluate and take right investment decisions from available alternatives.
Enable students to take decisions regarding factor pricing.

Market Structure — |
Perfect Competition: Meaning, Characteristics, Equilibrium of a firm & industry in
short run and long run, Shut down point.

Monopoly: Meaning, Characteristics, Equilibrium of a firm in short run and long
run, Price Discrimination — its meaning, types, essential conditions, profitability
and possibility of price discrimination.

Market Structure — I
Monopolistic Competition: Meaning, Characteristics, Equilibrium of a firm &
group in short run and long run, Excess capacity, Selling cost.

Oligopoly: Meaning, Characteristics, Inter-dependence of firms, Kinked demand
curve theory, Cartel, Price leadership — Meaning and types.

Capital Budgeting :

Meaning, Importance, Steps, Sources of capital — Internal & External, Methods of
evaluation of capital projects — Payback Period, Net Present Value, Internal Rate
of Return, and Profitability Index.

Factor Pricing :
Wages: Meaning, Nominal & real wages, Factors affecting real wages, Wage
differential in same occupation.

Profit: Meaning, Difference between Economic & Accounting profit, Theories of

Profit — Prof. Clark’s dynamic theory, Prof. Schumpeter’s Innovation theory and
Prof. Knight’s Risk bearing and uncertainty theory.

s

Weightage
25%

25%

25%

25%
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